Pontesbury Parish Neighbourhood Plan
Communications Strategy
Objectives
The overall objective of the Neighbourhood Plan (NP) is to allow the local community to have a greater say in the future development of the Parish.
The NP should be a popular process, with inclusivity at the heart of a democratic process of decision making.
Achieve full community consultation, where it has not been achieved before.
Make sure people don’t ‘fall through the net’ in neighbourhood plan (NP) consultations; i.e. ensure the inclusion of all sections of the community.
Key messages
· The NP will set out policies to help to ensure a sustainable, vibrant and thriving community.
· The NP is different to past plans because it will have the force of statutory Law.
· The NP cannot prevent development but it can shape it.
· All future planning applications will have to comply with NP policies.
· The NP can prescribe what we want and where it will go.
Methods
	Type

	Details
	Responsibility
	Frequency/ Date done
	Target audience

	
Community events
	
Presentations, displays, face to face meetings
	
Steering group
	
	


	
NP Champions

	
Attend local events
	
	
	
All ages

	
Website

	
Dedicated website with feedback provider
	Steering Group
	Website has been launched 
	All ages and future steering group members

	
Banners & leaflets

	
Hub, village halls, streets
	
	
	

	
Press releases

	
Shropshire Star 
	
	
	

	
Newsletters


	Pontesbury  Newsletter, sent monthly to all Parish
	Steering Group
	Updates and news articles are placed in the newsletter every month
	All Parish residents

	Surveys


	Draft questionnaire sent out to all in the parish 
	Steering group
	Sent out in Spring/Summer 2020
	All Parish residents

	
Drawing competition

	
Primary School
	
	
	
Primary school age children/ teachers

	
Social media
	Dedicated Facebook page, shared regular updates and promote website to parish groups
	Steering Group


	Weekly updates sent out
	All Parish residents





· Principles – the overarching ‘how’ you are going to achieve this
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· Message – the key messages you are needing to get across, the ‘what’

· Audience – ‘Who’ are you needing to reach, who are your stakeholders, influencers, partners etc and what is specific about them

· Method – the actual plan to meet the above and this will vary for different audiences, different messages and different stages in the process.

